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ENG 2507 nm15@nqmﬁ®m§§am‘sma§5% 1 3(3-0)
Business Communication in English 1
An emphasis on primary functions of English for business, e.g. understanding
request and directions, understanding and responding to business contact, and explaining ideas

and giving opinions, etc.

ENG 2508 mmé’ﬂnqmﬁamﬁéamswNgﬁﬁﬁ) 2 3(3-0)
Business Communication in English 2
A further study of business communicative, English with the intention to develop
previously learned skills, and specific competencies, such as describing and understanding

questions about tour sites and writing basic descriptions of the sites.

ENG 2513  ,#183ngquinensnoaiien 1 3(3-0)
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English for Tourism 1
An overview of English for tourism industry, nationwide and within their own
communities as well as internationally, with an emphasis on the use of vocabulary and

expressions needed in the tourism industry.

ENG 2514 mm’é’fenqmﬁamsﬁmaﬁm 2 3(3-0)
English for Tourism 2
A further study of language skills with vocabulary and expressions used in
different aspects of tourism, e.g. accommodation, itinerary, description and simulation of tourist

attractions, etc.

ENG 2519 ﬂ1H15\‘lﬂq‘lﬂ!ﬁﬂﬂ1ii‘Nl!ﬁ~l 1 3(3-0)
English for Hotel 1
A study of generalities on hotel, vocabulary and expressions required in the hotel
business such as front office, food and beverage, restaurant and housekeeping. Communication

with hotel guests and other English-speaking staff members in real-life situations.

ENG 2520 mm’é’)’anqmﬁamﬂsemu 2 3(3-0)
English for Hotel 2
A further study of language skills with vocabulary and expressions used in
various situations, e.g. taking reservations, ticketing, checking in / out, taking orders, dealing with

complaints and giving bills.
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Tourism Industry
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Personality Development for Hospitality Industry
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Introduction to Hotel Management
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Hospitality and Communication Arts
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Tourist Guide
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Japanese for Tourism Beginners 1
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Japanese for Tourism Beginners 2
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JPN 2407 misaumnmendiuemsneaiien 1 3(3-0)
Conversation Japanese for Tourism 1
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Conversation Japanese for Tourism 2
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Use Japanese for Tourism 1
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Use Japanese for Tourism 2
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Chinese 1
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Korean 1
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Korean 4
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Korean for Tourism 1
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Korean for Tourism 2
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English for Tourism 3
A practice in language skills and expressions used in tourism industry, both
domestic and international. Spoken and written expressions in various situations such as dealing

with complaints, precaution, etc. are included.

ENG 3516 mmﬁanqmﬁamsﬁm!ﬁm 4 3(3-0)
English for Tourism 4
Development of the four skills in aspects of the tour, such as planning,
organization, conducting tours and providing descriptions and information about the tour sites in

both oral and written forms.
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ENG 4517 mmé’anqmﬁamﬁﬁmaﬁm 5 3(3-0)
English for Tourism 5
A developing of the four skills through a variety of aspects of the development
and presentation of independent projects, simulations / role-plays based on the tourism industry,

and employment application procedures in the tourism industry.

ENG 4518 mudanguiwemstiouiien 6 3(3-0)
English for Tourism 6
A wrap up of essential skills in tourism industry: ethics, regulations, licenses,
laws, immigration processes, good manners, etc.
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Local Arts and Culture
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AnvlszdannuiuumaySoufeniannmsuazluuvvesdalls Ine

A A

a o a J a A a J
lwFsiaudall Ao Insnssu dsz@unssy aorilagnssu auilszdiadall aaoasuniiug

Y
A

o ul = v A dy 9 o A v Aaa 3 1 o = A o I
NWUHITUNA UinernuAadznuiu eulﬂﬂaﬂumﬂmmmueg MIATITN  ANUTeD UL

Y
A

L2 A 0 g A o o o DY v
WUﬁWU%’Qﬂ@’NLﬂHMiﬂﬂ ﬁiﬂl@ﬂﬁﬂﬂmﬂ']\i’)ﬁllt!‘ﬁﬁﬁuulﬂﬂ T@mnmx“lmuummgmq

o W

a @ a 3
AalfausssulutesnuiludAndae

ANTH 3301 4500 Ine 3(3-0)
Thai Heritage
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Geography of Tourism
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Resources in Thai Tourism
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Management in Thai Tourism Resources
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Mass Media and Tourism Industry
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Environmental Management for Service Business
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Business Communication in English 4
A further developing of English for business in a more advanced level, e.g.

giving opinions on specific and general topics, corresponding through faxes and e-mail, etc.
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English for Services in Restaurant 1
An overview of services in restaurant including expressions together with
practical exercises. The vocabulary in the restaurant business, food and beverage for
communication with restaurant guests. Real-life situations, in which employees are likely to

come into contact with customers are included in the lessons.

1553526 ﬂnené’anqmﬁemsu%msffﬂmms 2 3(3-0)
English for Services in Restaurant 2
A practice of vocabulary and expressions used in more complicated situations,
especially “When things go wrong.” Additional psychological as well as purely linguistic

dimensions, i.e. with visitors who are dissatisfied, or otherwise concerned are also included.
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Beverage Operation
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Seminar on Food Shop and Restaurant Business
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Airline Business
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Aircraft Management
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Seminar on Transportation Service Business
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ENG 1501 9¥109Dg¥EIn0 1 3(3-0)
Business English 1
An introductory course providing basic knowledge of business with
concentration on inter-office communication. Variety of business terminology and expressions

are introduced through related topics, e.g. office organization, staff and duty, telephoning, making
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arrangements and appointments, social contact, business correspondence in the office (memo,

notes, notices, announcements), letters of inquiry, quotation, order, and job application.

ENG 1502 9H19INgHEIN0 2 3(3-0)
Business English 2
A further study of business English communication with concentration on
domestic and international trade, business transaction in various fields and situations, e.g. import-
export, shipping, banking transaction, hotel transaction, making agendas and minutes, company

report, product description (advertisements), and business articles from various sources.

ENG 2527 nnen5anqmﬁaammmgmmaxﬁ]ﬁmm 1 3(3-0)
English for Secretary and Office Management 1
An integrated skill approach in secretarial functions for general office work. The
topics covered are : office procedures (reception, telephoning, appointment, note-taking,

dictation, etc.), office correspondence (memo, fax, letters, email), and office equipment.
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English for Secretaries and Office Management 2
A further study and practice with text representing spoken and written language
in general office work, but with more complex situations, and no limitations of office / business
related vocabulary. The focus is on writing agenda, minutes of the meeting, dealing with vendors
(for office equipment, services, etc.) handling bids, event planning, itinerary report, and

management of high technology equipment, etc.
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Office Management
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Service Psychology
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